Terms and Conditions

(1) The Copic Rewards Program (“the Program”) is conducted by X-Press Graph-X Supplies (“the Conductor”) P/L, ABN
18593169451, of 40 Taunton Drive, Cheltenham, Vic, 3192. (2) Only Australian and New Zealand Authorized Copic
Stockists are eligible to participate as a Partner in the Program. (3) Redemption of Copic Rewards is only open to Eligi-
ble Entrants. An (“Eligible Entrant”) is an individual who: (i) is a resident of Australia or New Zealand who is aged 13
years or over (ii) has approval to enter from a parent/guardian, if they are between the ages of 13 and 18 years; is not
an employee of the Conductor or any of its related corporations or any of their agencies; and (iv) is not a spouse, de-
facto spouse, parent, child or sibling (whether full, half, step or by adoption) of such an employee. Entrants between the
ages of 13 and 18 years old must have parental/guardian approval to enter and further, the parent/guardian of the en-
trant must read and consent to all Conditions. (4) The following Copic items are valid to receive Copic Tokens
(“Rewardable Items”): Copic Ciao and sets, Copic Markers and sets, Copic Sketch and sets, Copic Ink Refill. Purchase
of Rewardable Items from a Copic Rewards Partner will enable the participant to earn Copic Tokens. The following
points have been attributed to Rewardable Items: Copic Ciao = 1 Point, Copic Markers = 2 Points, Copic Sketch = 2
Points, Copic Ink Refill = 2 Points. (5) The number of points required to redeem Copic Rewards are as follows: 60 Points
= Copic Storage Case, 48 Points = Copic T-Shirt, 36 points = Copic Cap, 24 points = Copic Zipper Pouch. (6) Re-
demption forms will be accepted from 1 November 2011 — 30 June 2012. (7) The Copic Rewards Program will only be
available at participating Partner Authorized Stockists who have elected to participate in the Copic Rewards Program.
(8) Participating Partners will be identifiable through prominent in store and/ or online signage including the display of
the Copic Rewards Poster and/ or blinky. (9) Participating Partners are obliged to clearly display the Copic Rewards
Poster and or blinky and to ensure that the relevant Copic Tokens are provided to the consumer at the time of purchase
of Rewardable Copic Items. (10) It is the sole responsibility of the consumer to ensure that the relevant Copic Tokens
are received at the time of purchase of Rewardable Copic Items from the participating Copic Partner store. (11) The
Conductor accepts no responsibility for late, lost or misdirected mail. (12)Please choose carefully as Rewards are not
transferable or exchangeable and cannot be taken as cash. Any additional charges related to overseas shipping or as-
sociated costs will be the responsibility of the receiver. (13) If for any reason this Promotion is not capable or running as
planned including (but not limited to) infection by computer virus, bugs, tampering, unauthorised intervention, fraud,
technical failures, unauthorised intervention or any other causes beyond the control of the Conductor which corrupts or
affect the administration, security, fairness, integrity or proper conduct of this competition, the Conductor reserves the
right in its sole discretion to disqualify any individual who tampers with the entry process, and to cancel, terminate, mod-
ify or suspend the Promotion (subject to reference to all relevant rules and regulations). (14) Except for any liability that
cannot be excluded by law, the Conductor (including its officers, employees and agents) excludes all liability (including
negligence), for any personal injury; or any loss or damage (including loss of opportunity); whether direct, indirect, spe-
cial or consequential, arising in any way out of the Promotion, including, but not limited to, where arising out of the fol-
lowing: (a) any technical difficulties or equipment malfunction (whether or not under the Conductor’s control); (b) any
theft, unauthorized access or third party interference; (c) any entry or Reward that is late, lost, altered, damaged or mis-
directed (whether or not after their receipt by the Conductor) due to any reason beyond the reasonable control of the
Conductor; (d) any variation in Reward value to that stated in these Conditions of Entry; (e) any tax liability incurred by
an entrant; (f) redemption of the Reward and/or (g) participation in the Promotion. (15) By entering the Promotion and
providing an email address, the entrant consents to receipt of any email regarding the promotion, and other emails
which inform the entrant of the Conductor’s publications, products, services and events.
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